2008 ANNIVERSARIES

Staying viable in
the quick-service
game requires an
ability to change
course when your
customers—both
consumer and
franchisee—
demand it.
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2008 marks a yoar of growth and
CAPANSION N the QuICk Sene INdustry,
Established concepts are working
haard to mysntain thest S1aug powes
whilé Emergng CoRCepls an: Counting
on nnovilive M olferings and mar
lntig) techngues 1o Bos! hem to the
top. Check out these notiworthy com
s o Sase whang thie futwie of fast
Bt 1% heackea.

10/TOSSED

YEAR FOUNDED: 1958

SIGNATURE PRODUCT(S): The Signa-
ture Salad

Since its inception, the mis-
sion of Tossed has remained the
same: Maintain high ethical
standards. To that end, the brand
collects only royalty fees from its
franchisees. No food or equip-
ment charges,

This year Tossed, which
planned to open four units last quar-
ter, has five signed agreements for
more stores. The chain prefers fran-
chisees who can handle a market
instead of one or two stores, The
focus is on downtown urban mar-
kets in cities such as Chicago and
Houston. Since Tossed cut its leaves
in the competitive New York mar-
ket, there’s no doubt it will succeed
in similar locales,



